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On March 9, the Ministry of Foreign Relations and the Ecuadoran Exporters' Federation (Federacion
de Exportadores, FEDEXPORT) signed a contract which commits the government and the private
sector to jointly provide funds to open four export promotion centers in Miami, Santiago, Hamburg,
and Tokyo. The centers to be run by Ecuadoran diplomats will seek markets for non-traditional
export products, while promoting foreign investment and tourism in Ecuador. According to
FEDEXPORT president Jose Augusto Bermeo, the loss of European markets for Ecuador's banana
exports the country's second largest foreign exchange earner after oil has forced the private sector
and the government to collaborate on emergency measures to diversify markets and exports. The
Foreign Ministry and FEDEXPORT chose the targeted cities as central points for export promotion in
their respective regions of the world, with the Santiago office serving as a launching pad into South
American markets, Hamburg for all of Europe, Tokyo for the Asian- Pacific region, and Miami for
North American markets. "With the opening of our first promotional offices outside the country,
we are taking the first step toward energizing the export sector," said Bermeo. "It also represents a
strengthening of government-private sector relations and cooperation for the benefit of all." (Source:
Agence France-Presse, 03/09/93)
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